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The Pfizer Healthy Ageing Advocacy Forum

brings together organisations that take a

leading role in representing the interests of

older citizens in Europe, or that have an

interest in promoting healthy ageing in

people of all ages. The Forum believes that

ageing should be a positive experience and

that, given the right opportunities and

choices, people in this stage of life can be

healthy, active and happy, whilst making a

positive contribution to society. 

The Forum was convened in response to

Europe's ageing population, caused by

increasing life expectancies due to medical,

technological, social and economic advances,

and by falling birth rates. As society ages, it

is important to ensure that we are planning

for not only longer but also healthier lives,

and the Forum is eager to contribute to the

wider debate on how Europe can most

effectively manage the demographic

transition towards a society composed of

vital, valued and involved older people. 

The aims of the Forum are to deliver

initiatives that act as a catalyst for 

both practical and societal change by: 

Encouraging debate on improving the role 

of older people within society 

Building awareness of the positive aspects 

of ageing 

Devising and driving initiatives that 

promote healthy ageing throughout life, 

including its latter stages 

Working alongside all sectors of society

including, but not limited to, governments,

health professionals, media, commercial

organisations, charities and

non-governmental organisations

and concerned citizens

About the Pfizer Healthy Ageing Advocacy Forum 

The Pfizer Healthy Ageing Advocacy Forum comprises the following groups: 
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Welcome to ‘A Sharing of Knowledge and

Experience’. This is a guide specifically

designed to help Europe’s more mature

citizens get their voices heard on the

issues that matter to them.

Perhaps you feel you are being unfairly

treated, or discriminated against because of

your age, or that you haven’t been adequately

consulted over a decision that affects your life.

Alternatively, you might want to take action in

support of a cause that is important to you.

Whatever your situation, this guide will show

you how to share your concerns with people

who can help you through carefully 

considered campaigning.

Taking action may take the form of simply

writing a letter to a local politician, or joining

forces with other concerned groups and

individuals to form a larger campaign. Either

way, the suggestions in this guide will provide

you with the means to influence people who

can help, and ensure that your point of view is

not ignored or disregarded.

Introduction

01
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The guide is in two broad sections: providing

ideas on how to get your views across in

newspapers and other media, and on how to

approach politicians at a local, national and

European level. As well as step-by-step

guides for approaching both these groups,

you will also find examples of successful

letter-writing campaigns, and a resource

section providing contact details for European

Members of Parliament.

Finally, you might ask ‘Why a toolkit aimed

specifically at older people’? Although the

techniques outlined in this guide are equally

applicable to people of all ages, this pack has

been produced specifically with older people

in mind for two reasons. Firstly, the 2002

Pfizer Healthy Ageing Survey of 2,500 mature

European citizens highlighted one of the main

things respondents wished to change was

that they were not being listened to.

Additionally, due to the current demographic

situation throughout Europe, there are more

older people in society than ever before. It is

vital that society listen to its most

experienced demographic group, and it is

therefore equally important that this group

be prepared to make itself heard.

02
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Perhaps your local authority has made

a decision that you object to, or you

would like to raise awareness of a

local project that has contributed

positively to your life, or the lives of

others. Often decisions and events in

your local community can make you

feel happy, angry, or even frustrated.

This pack will enable you to channel

this energy and give you a framework

to address your feelings.

This pack contains suggestions on how to get

your voice heard. However, the pack alone

cannot guarantee success for your cause –

this will probably depend primarily on three

other factors:

 Whether you can enlist the support of

people in a position to make the changes 

you want 

 Whether the changes you hope to make

are realistic and achievable

 The amount of time you are prepared to

devote to pursuing your cause

The pack is designed to help with the first

point, raising awareness of your problem via

the two groups of people who can most

influence change – the media and politicians.

The former can take your cause to large

numbers of people, thereby increasing the

‘volume’ of your voice, and the latter are in a

position to recommend changes if they are

persuaded by your cause. Often you will

need a combination of these groups. Public

support generated through the media can

persuade politicians to act. Media pressure

can also persuade politicians to act more

quickly. It is therefore vital to know how to

approach both these groups during the

course of your campaign.

Finally, it is important to understand that

campaigning to create or resist change is

often a lengthy process. It is easy to become

discouraged if success is not immediate, but

patience and persistence are necessary for

the techniques outlined in the following

pages to succeed.

How can this pack help you?

03
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The media, such as your local newspaper, radio and television, can be an extremely

effective way to raise awareness of an issue. With local media on your side, you

stand a greater chance of building support from the public and local politicians.

How to approach the media

04

In most cases, one or more of your local

newspapers will be the best place to

start, particularly if your issue affects

local people or the local environment.

Telephone approach 

Identify the news editor of the paper from

the list of staff and contact numbers which is

usually printed on the inside front or inside

back page of the newspaper. If the news

editor’s name isn’t given, call the main

switchboard of the newspaper, and ask to

speak to the news editor. You will need to

explain your ‘story’ as clearly and concisely

as possible, and the following tips will help:

Write down your key points before you

make the call, so that your thoughts are

clear and organised

Keep the call brief and focused. Journalists

are busy and have little time for ‘small-talk’

Be confident and determined to put your

points across, though always remain polite

Focus on how the issue directly affects your

life. The editor will be looking for an

interesting and emotive story that can

encourage support for your case

It is important to consider the needs of the

newspaper’s readers. What might seem an

important story to you may not be as

important or interesting to others. The

newspaper’s editor will be considering this

when choosing which stories to follow up

Your local newspaper
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Letter approach 

If you prefer not to telephone the newspaper,

you can write a letter to the news editor. If

the news editor is interested in your story, he

or she may arrange for a journalist to contact

you in order to gather further details. They

may even want to meet you for a face-to-face

interview and to take your photograph for 

the article.

‘Letters to the editor’ page

Another option is to compose a letter for the

‘letters to the editor’ page stating your

concerns. Unlike a journalist writing about

your story, this approach allows you to control

exactly how your story is told, as your letter,

if it is published, will be in your own words. 

Whether you choose to approach the news

editor by letter, or choose to write a ‘letter to

the editor’, following the tips below will ensure

your letter stands out and increases the

chances of the newspaper printing your story:

Ensure you are proposing a solution to the

problem you are addressing instead of

simply complaining

As with the telephone call approach, be

concise and focus on how the issue directly

affects your life, and how the story will

interest the readers of the newspaper

An example of a letter to the news editor

of a local paper is included in the case

studies towards the end of this guide.

05
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An easy way you can generate media

publicity is to call a phone-in

programme on your local radio station

to tell your story. If you can gather

support from a respected DJ and

his/her listeners, it can help build the

momentum of your case. Again, it is

important to know exactly what you are

going to say before you call, and a

rehearsal with a friend to ‘run through

your lines’ may be helpful.

Local radio phone-ins

If your campaign is about to reach a

major milestone, such as a public

demonstration, a fund-raising event, or

a statement of support from a local

celebrity or councillor, this will increase

the chances of generating interest from

television news.

Due to the limited amount of airtime

available for contributed stories, programme

editors are selective about what they choose

to cover.

It will help if your project has already

received substantial local media coverage

together with support from your TD, as this

adds interest to the story and conviction to

the strength of your case.

As with local papers, a radio or television

station will be looking for an emotive story

that the listeners/viewers can relate to. In

the case of television, they are also looking

for a visually interesting story that will look

good on a small screen. For example, a

group of demonstrators protesting outside a

town hall against the building of a

supermarket is visually interesting as well as

being an engaging story for the viewers. In

contrast, if you are having a problem with a

noisy neighbour, this is not a sufficiently

interesting story for viewers, and nor would it

be visually interesting enough for television.

Additionally, if your story has gathered

substantial interest with your local paper and

radio, it is possible that the journalists you

have already been dealing with will contact

your local television news station so they can

cover the story and become advocates of

your campaign too.

If your story has gathered substantial

interest with your local paper, it is

worth exploring additional media

opportunities to let more people know

about your activities.

Expanding the campaign using additional media

Local television

06
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Map out what you want to say before

the interview and get to your point as

soon as you can. Always give the 

full facts

Take a friend with you – he/she can act

as support for you as well as a second

pair of ears to document the interview

Start the interview with a positive

frame of mind, and be enthusiastic

about your subject throughout

Relax and be conversational; an

interview is not a speech 

Ask questions such as “what kind of

article are you intending to write?” or

“what sort of information do you need?”

Always ask for clarification if you

don’t hear or understand a question,

or if you think it is ambiguous

Treat journalists as equals,

remembering that, in this context, you

are an expert and vital to their article

Be honest; if you don’t know the

answer to a question simply say so.

Opting out by saying “I don’t know,

but I’ll find out” is perfectly valid, but

you must be as good as your word and

follow through with your promise

Respond to untruths, innuendo or

misleading remarks immediately –

interrupting politely if necessary to

provide the correct information by

saying “I understand your 

concern but…”

When dealing with the media, you may be asked to participate in an interview.

Whether over the phone, as touched upon earlier, face-to-face, or even live on TV, the

basic techniques for a successful interview remain the same. The following interview

‘Do’s and Don’ts’ give pointers for successfully handling a meeting with the media:

Do -

Interview techniques

07
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Try to fill a silence with a comment

that you have not thought through

Say anything ‘off the record’ – this is

more likely to draw attention to it 

Allow the journalist to lead you away

from your story, as they are often

looking for other (sometimes

controversial) angles

Speculate about others. The best way

to handle a provocative question

about another person/company is to

say “you’ll have to ask them” 

Answer a question that you are not

comfortable with

Comment on rumours. Some

journalists will be delighted to use

your response to fuel speculation and

may have a hidden agenda. There may

in fact be no rumour at all and the

journalist may be trying to prompt a

controversial comment or viewpoint 

Call the journalist back if you forgot a

vital fact that you should have included

or if you gave incorrect information

Remember that your interviewer has

an audience, and try to give answers

that will interest them

Ask for the journalist’s card or

telephone numbers to keep as future

contact information for when you

have additional news 

Be prepared to take notes of any

additional information requests

Don’t - 

08
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Approaching political figures, including your local councillors, TDs and MEPs, can seem

daunting – it isn’t! As elected representatives, it is their job to listen to and address

your issues and concerns, and the following pages will help you to approach the right

person in the most effective way.

There are many political figures that

can help with all sorts of issues, so the

first stage is knowing which one to

contact for your particular problem.

Below is a brief outline of the issues

each type of political figure deals with

and is likely to have an interest in.

Local councillor

Your local councillor deals with issues that

are the responsibility of your local council

such as rubbish collection, social services and

planning applications.

Councillors are contactable at any time, but

you may find them particularly interested in

the concerns of local residents in the run-up

to local elections as they seek support among

their constituents.

Member of the Dáil (TD)

TDs usually have a wide range of interests.

They examine subjects of national importance

such as transport, education and health policy

but also take an interest in issues of concern

to voters in their constituency, such as local

health services, major planning applications,

crime and social services.

Member of Seanad Éireann (Senator)

While senators are not elected by the general

public, they represent particular aspects of

Irish life and can be influential.

Member of the

European Parliament (MEP) 

MEPs deal with matters of relevance to

Europe as a whole, the development of the

European Union (EU), environmental

concerns, food regulations, farming laws for

the whole of Europe and equal rights, among

other issues.

Whom do I contact?

How to engage your councillors,
TDs, Senators and MEPs

09
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Once you have decided which of your

local politicians to contact, the next step

is to find their name and contact details.

This can be done in several ways:

Local councillors

To find the name of your local councillor, ring

your local council and ask for the councillor

who deals with your particular area.

The number for the local council may be found

in the telephone book or at local libraries. 

Local TDs

For the names of your local TDs, telephone the

Public Relations Office at Leinster House (01

6183066/6183166) and give them the name of

your constituency. If you are not sure of your

constituency name, they will be able to help if

you give them your address.

Information can also be obtained on the

Oireachtas website:

http://www.irlgov.ie/oireachtas

Senators 

Information on Senators can also be obtained

from the same source as for TDs. 

MEPs

MEPs represent four regions of Ireland. Each

MEP in a region represents all the people

living there, so you will have more than one

MEP. To find the MEPs for your region, call

the Ireland Office of the European Parliament

on (01) 6057900 or visit www.europarl.eu.int

As your representatives in the European

Parliament, MEPs can be particularly helpful

on matters and legislation affecting EU

countries. This booklet includes ‘A Guide to

the European Parliament’ (pages 13 and 14)

which could help identify the appropriate

people to approach within this institution. 

How do I make contact?

10
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A letter is the most productive way to

contact a politician. This should be

written in the normal business format

and include:

Your address 

The recipient’s address

The date

An introduction to yourself

The background of your complaint or the

issue you would like to raise

A request for a personal meeting to discuss

the matter in more depth

Examples of letters to politicians are

included in the case studies towards the end

of this guide.

Always keep a copy of your letter, as

this may be needed for future reference

or to send further copies.

There may be others backing your complaint,

and you may want to ask them to join you in

signing the letter. If large numbers of people

support your cause, you should consider

including a petition. Demonstrating the number

of people who feel strongly about your cause

will heighten the impact of your letter.

Since politicians are busy people, it may take

two to three weeks for a reply to your

correspondence. If there is no response

within this time, feel free to contact the

recipient’s office and ask if they have

received your letter, and when you can

expect a reply. You may be asked to resend

the letter, which is one reason why it is

important to keep copies.

Local surgeries

Your local councillors, TDs and MEPs will

usually hold local ‘surgeries’, either in a public

building or their local offices. These surgeries

allow constituents to ask questions and raise

important points with politicians directly and

in person. 

It is a good idea to write your letter before

attending the local surgery, as this is where you

are most likely to be offered a first meeting.

Writing first will ensure that you are expected,

and will increase your impact when you do

meet your contact, as it will be the second time

that he or she has heard your story.

What is the best way to make contact?

11
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According to recent figures, there are

approximately 430,000 citizens aged 65

or over in Ireland. This represents a

significant proportion of the electorate,

and if these votes were pooled together

they could have a major impact on local

or national political outcomes.

It is therefore advisable that you use your

vote. Don’t think that your vote won’t count

– it will – and you could make a difference to

the way that your local council is run, or

even to the management of your country.

To secure your right to vote, make sure you

are on your local electoral register (contact

your local council to register).

Your vote counts

If you request a meeting with your

politician and this is arranged, make

sure that you arrive at your meeting

well prepared. The checklist below

should help:

Correspondence

Take with you a copy of your letter and any

other correspondence that you have sent or

received regarding the issue under discussion.

Evidence

Depending on your complaint or topic of

discussion, it is wise to take along with you

any evidence or proof that supports your

cause. This includes photographs, details of

significant events (including the dates on

which they occurred/will occur), and names

of other people connected with the issue.

Strength in numbers

If it will make you more comfortable, take a

friend or family member along to the

meeting. If your letter was signed by others

who share your concerns, or you included a

petition, ask two or three of the people who

have signed to join you.

Know what you are going to say

Before going to the meeting, prepare what

you would like to say and what help you shall

ask for. This is particularly important if you

are accompanied by a group of supporters.

Ensure everyone agrees on what should be

said, and that your points can be made

clearly and concisely.

Preparing in the above way will not

only make you feel more confident in

the meeting, it will also allow you to

achieve much more within the time

available. Your politician will also

appreciate your efforts, as they will be

able to understand your concerns much

more easily.

What to do if you are meeting your politician in person

12
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The European Parliament currently consists of 626 MEPs who represent 375 million

European citizens in 15 countries, and will soon expand to 25 countries, with further

additions likely in the future. 

As discussed earlier, MEPs represent

the views of constituents from their

region of their home nation.

Additionally, they focus on particular

issues of relevance to all of Europe. For

example there are committees of MEPs

covering topics such as ‘Citizens'

Freedoms and Rights, Justice and

Home Affairs’, and ‘Industry, External

Trade, Research and Energy’. Such

committees are very important in the

European Parliamentary process, and

before passing any judgments, rulings,

or laws, the most relevant committee

will be consulted. They also decide

which topics will be discussed by MEPs,

so influencing the committee relevant

to your cause is a crucial stage in

bringing change.

For the purpose of taking action at home, the

committees that may be most relevant are: 

Citizens’ Freedoms and Rights, Justice and 

Home Affairs

Women’s Rights and Equal Opportunities

These committees will take action against

any discrimination based on nationality, sex,

race or ethnic origin, religion or belief,

disability, age or sexual orientation. A full list

of members of these committees can be

found in the appendix.

Which part of the European Parliament should I approach?

A guide to
the European Parliament

13
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The best place to start is by writing to

the chairman or a delegate from your

country on the most appropriate

committee. In the appendix of this

document, we provide a list of all the

members of the two most relevant

committees mentioned on page 13, any

of whom can be reached at the first

address detailed below. Your letter

should outline your case, any steps you

have made already at a local level, and

why you would like them to help. It is

best to include clear contact details and

express your language preference.

<Name of MEP>

European Parliament

Bât. Altiero Spinelli

06F265

60, rue Wiertz / Wiertzstraat 60

B-1047 Bruxelles/Brussel

+32 2 284 9205

Additionally, anyone residing in an EU

member state has the right to submit a

petition to the European Parliament,

individually or as part of a group, on matters

concerning them directly which fall within the

European Union's remit. Petitions are best

used as a means of raising awareness of

issues in the EU Parliament and can be used

to generate interest amongst media who may

choose to write on the issue. EU member

state residents should write to:

European Parliament 

Members' Activities Division 

L-2929 Luxembourg 

Or you can submit a petition online by visiting:

www.europarl.eu.int/petition/petition_en.htm 

How do I get myself heard?

14
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Very often, as in the other case studies

presented in this pack, it will be

necessary to join forces with other

people or groups of people, such as

your neighbours or your local residents’

association, in order to achieve a

positive result. This is not always the

case – sometimes a well-timed letter or

phone call by one person can achieve

surprising results.

For example, a simple letter to a local

newspaper was enough to help Ms O’Leary, a

retired civil servant who had been recently

diagnosed with breast cancer, find the

answers she was looking for. Her oncology

consultant, though sympathetic, was unable

to offer the treatments that Ms O’Leary had

investigated on the internet. She believed that

this was solely because the new treatment,

although much more effective than other

treatments, was also more expensive.

Rather than accept this situation, Ms O’Leary

did extensive research on the internet at her

local library and discovered that, although

the medicine was more expensive for a

course of treatment, most patients were

treated out of hospital and needed less

specialist care. As her health was at stake,

Ms O’Leary believed she had compelling

reasons for her consultant to change his

mind. She made another appointment and

explained her case, but he was not

convinced by the argument and would not

change the treatment.

Ms O’Leary was distraught, but refused to

give up the fight; she wrote to her local

newspaper and persuaded it to run an article

on her case, complete with a photograph of

herself outside the hospital. The article

included a direct appeal to readers who were

in similar situations to offer Ms O’Leary

support and advice. Within a week, a woman

had called the newspaper to say she had read

the story and wanted to let Ms O’Leary know

that, nearby, a second hospital was offering

the treatment that she wanted as part of an

ongoing programme gathering additional

information about this new treatment.

Ms O’Leary contacted this hospital and

remained in touch with the woman who gave

her the information; both of them took part

in this hospital programme and are both

currently in full remission.

Case Study 1 The individual campaign

15
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Ms O’Leary’s campaign to get the

treatment she wanted was a success

because she realised that her ‘story’

had several ingredients that would

interest her local newspaper.

News editors working on local papers,

including the free press, look for a local story

and, above all, one that will interest and

engage readers. One of the functions of the

local press is to support and champion local 

residents and Ms O’Leary supplied the

opportunity to do just that with her appeal

to readers.

That the appeal was successful, and a reader

contacted the local newspaper with the critical

information that was needed, was an excellent

outcome for both Ms O’Leary and the news

editor, who was able to run a follow-up article

in the next edition, with a second picture of

Ms O’Leary at the new hospital.

Why this was successful

Explain the reason for writing as

early as you can. News editors

receive many letters and press releases, and

you should try to grab their attention at the

very beginning of the letter

The local press will look for a local

‘angle’. Try to make the story as

relevant as possible to the local area and its

residents. In this case, Ms O’Leary

establishes her ties to the local area

News editors will also look for the

‘human interest’ angle – how you

personally are affected. In this case, 

Ms O’Leary, spells out the fact the cost saving

could impact on her chances of survival

Local newspapers try to support

local causes and people, and Ms

O’Leary has suggested a way in which the

newspaper can help by asking other affected

local people to offer advice and support

News editors are very busy people,

and often will not find the time to

call you back, even if they are interested in

your ‘story’. Ms O’Leary has taken the

initiative by suggesting that she will call back

to discuss the matter further. Because she

has already sent the letter, the news editor is

more likely to be receptive to such a phone

call, and will know the background already

1

2

3

4

5

Use the number key below to find the corresponding section of the letter
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Ms Jacinta O'Leary 
17A West Cabra Grove

Cabra Road
Dublin 7

(01) 872 261
20th July 2003

Mr John MacDermott
Editor
Dublin Times
Camden Street
Dublin 2

Dear Mr MacDermott,

I am writing to you today to inform you of my disturbing hospital experience, which would
make a good story for your newspaper. In short, I believe my local hospital was withholding
the best treatment for my condition, lowering my chance of survival.

I am a retired civil servant, born and raised in Dublin, and have been recently diagnosed with
breast cancer – as soon as I received my diagnosis I did a lot of research on the internet and
felt confident with the treatment I would receive. However, when I met my consultant at St.
Peter’s Hospital for the first time following diagnosis, I was given a completely 
different treatment.

Unfortunately, after additional research I found this was an older and not as effective
treatment but it was, however, cheaper. I challenged my consultant with my research that
demonstrated that although a course of treatment was more expensive, it had much better
outcomes and lowered the need for hospitalisation and additional visits to the consultant. On
my next visit I outlined this case once again, and was denied my preferred treatment with no
real explanation. I believe the hospital was withholding the treatment and decreasing the
likelihood of my survival just to save money. 

I hope that you publish my story, as I would like to meet other people who are in my
circumstances and who have maybe succeeded in getting a treatment they wanted. 

With your permission, I would like to call your office to discuss this further in the next few
days. In the meantime, feel free to call me if you would like further information.

Yours sincerely,

Ms.J.O’Leary

ALWAYS KEEP A COPY OF YOUR LETTER
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When you are faced with a problem or

issue that is of concern to other people in

your neighbourhood, it makes sense to

combine efforts and speak with a

collective voice. Very often, it will be

unwelcome changes to the local

environment that will forge such an

alliance, and residents’ campaigns can be

particularly effective in these situations.

Such a change occurred in the picturesque

suburban street where Miss Matthews lives.

The local council had introduced strict planning

guidelines to conserve the beauty of the

neighbourhood, and had also imposed a very

low speed limit and controlled parking access

for non-residents. Needless to say, the local

residents were in favour of such moves by the

council – until, that is, the council put up huge

signs around the area informing drivers of the

new regulations. Incredibly, the signs were

sufficiently large and intrusive to contravene

the council’s own strict planning guidelines!

Miss Matthews immediately wrote to her

councillor, and encouraged several of her

neighbours to send similar letters.

Additionally, she approached her local

newspaper, which ran an article on the

dispute, including photographs of Miss

Matthews and fellow residents standing

beneath the signs. With the council still

unwilling to admit fault or remove the signs,

Miss Matthews inquired whether there were

local meetings at which the public could pose

questions. She and several other committed

residents organised a petition of over 200

signatures from the affected area and

delivered it to their councillor at such a

meeting. They publicly questioned the policy

regarding the signs, pointing out the

contradiction between council policy and

council action. At this point, the council

agreed to reconsider, and has replaced the

signs with smaller, less intrusive versions.

Case Study 2 Your immediate environment
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Unfortunately, Miss Matthews’

realisation that the council was in

breach of its own stated policy was not

enough, in this case, to resolve the

problem. However, this policy

contradiction provoked widespread

sympathy for her cause, enabling her to

build an alliance of neighbours, local

residents, and the local media to add

weight to her arguments and eventually

force the council to rethink its actions.

Just as importantly, Miss Matthews and

fellow residents were patient and persistent.

At the beginning of the campaign, their

letters were ignored. However, they used

the media, a petition, and a public meeting

to increase the ‘volume’ of their voices until

they could no longer be ignored, and

succeeded in maintaining control over their

immediate environment. 

Explain the reason for your letter

as early as you can. Politicians

receive many letters each day, so you should

try to grab their attention at the very

beginning of the letter

Make sure the letter is relevant to

the politician’s local area. For

example, Miss Matthews includes information

about how long she has been a resident of

the area

If possible, offer a solution to the

problem. In this case, Miss

Matthews suggests removing the larger

signs and replacing them with smaller, less

intrusive versions

By requesting a face-to-face

meeting, Miss Matthews shows

that she is willing to take the matter

further, and also retains the responsibility

for the next contact by saying she will call

the council offices

Why this was successful

1

2

3

Use the number key below to find the corresponding section of the letter
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Tudor Green 
Foxrock Road

Dublin 4
(01) 8752 37
5th Sep 2002

Mr John Montgomery
Dublin City Council
Wood Quay, Dublin 8

Dear Mr Montgomery,

I am writing to draw your attention to an issue that is distressing residents in
my neighbourhood.

I have been a resident of Foxrock Road in Dublin for over 30 years, and was obviously very
pleased last year when Dublin City Council introduced the strict planning guidelines to
conserve the natural beauty of our streets and neighbourhood. The low speed limit and
controlled parking access for non-residents were also welcomed by residents.

In light of these measures to conserve the beauty of the neighbourhood, we were shocked at
the appearance of unnecessarily large and highly intrusive road signs informing drivers of the
new regulations. The signs appear to be in breach of the council’s own new planning
guidelines, and certainly detract from the appearance and ambience of the neighbourhood –
something the guidelines and traffic laws were introduced to protect. Whilst we appreciate the
checks on drivers in the area, we feel that smaller, less intrusive signposting is necessary in
this instance to ensure consistency in council policy.

I hope that by my drawing this matter to your attention, you will realise the importance
of conserving the beauty of our neighbourhood, and the problem the new signs bring.

I would like to meet with you in person to discuss this further, and will telephone your office
towards the end of the week to try to arrange a mutually convenient time.

Yours sincerely,

Miss Jacqueline Matthews

ALWAYS KEEP A COPY OF YOUR LETTER
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3
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The huge businesses that carry out

urban development and regeneration

projects, with armies of lawyers and

vast budgets, can seem like daunting

opponents. However, they need to

apply to local councils for permission to

build like anyone else, and this is where

you can make your opposition to their

plans really count.

You should be informed of any development

plans that might affect you and there is a

fixed amount of time to let the council know

your thoughts on any project. It is important

to take advantage of this opportunity, as it

can be difficult to persuade the council to

change its mind once planning permission

has been granted.

Mr Connors, a canal enthusiast, was horrified

when he heard of an application made by a

large company to build a five-storey complex

of flats and shops on the banks of his local

canal. All other buildings on the canal front

were a maximum of three storeys high, and Mr

Connors felt strongly that the new

development would significantly alter the local

landscape for the worse.

Mr Connors immediately wrote to his council

to inform it of his concerns, but was worried

that his lone voice would not be sufficient to

halt the development. To press home his

concerns to the council, he approached the

local residents’ association, and also a

regional canal users’ network, and persuaded

them to write letters of complaint, both as

institutions and individuals. In all, more than

one hundred letters were sent urging the

council to reject the plans. Despite this, Mr

Connors still feared that this might not have

been enough to persuade his council to

reconsider the scheme, and he also

approached his local TD. Whilst a TD has no

official role in this local process, he or she is

usually a well-known and respected

personality within the area. In this case, Mr

Connors’ TD offered to place a call to the

relevant councillor to express his personal

objections to the scheme, and, as a result of

all these activities, planning permission was

denied. The building company was forced to

resubmit plans for a three-storey

development in line with existing buildings on

the canal front.

Case Study 3 Unwelcome development
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Mr Connors was successful in his

attempt to avert plans for an unsightly

development near a local beauty spot

because he recognised the importance

of acting at the right time in the

planning procedure.

He was rapidly able to create an alliance to

support his campaign by correctly identifying

existing organisations which he felt would

have similar views to him on the proposed

development. In addition, he recognised the

influence that an important local figure like a

TD can have, even when the TD had no

actual powers in this given circumstance.

TDs are more likely to respond to

issues that directly affect

constituents, so if your issue does affect

large numbers of constituents, it is worth

mentioning this early in your letter

Mr Connors has clearly outlined his

reasons for objecting to the

development, and also set a realistic target

for his campaign

References to the numbers of

people supporting your campaign

will always catch the attention of your TD,

particularly if you are opposing change that

will damage the local environment. Mr

Connors has discreetly mentioned this a

number of times, along with his plans to

expand support through the local media

As with the previous example

letters, it is vital to retain for

yourself responsibility for the next contact. By

offering his TD a guided tour of the canal, Mr

Connors has increased his chances of

engaging his TD’s interest, as his TD is more

likely to remember his letter

Why this was successful

2

3

4

1

Use the number key below to find the corresponding section of the letter
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St Benedict 
Canal View

Clane, Co Kildare
15th November 2003

Mr Sean Murray TD
Dáil Éireann
Leinster House
Dublin 2

Dear Sir,

I am writing today to ask for your help over a matter of urgent concern to all members of 
our constituency.

I refer to plans for new developments on the bank of the Bridgeback Canal, just north of the
Farlow Lock. As you will be aware, the canal and the accompanying bridle path are noted local
beauty spots, and are particularly popular amongst families in the spring and summer months.
Additionally, the canal and its banks are vital habitats for a range of rare water plants, insects
and butterflies, which is why it is such a popular destination for local school trips.

The new development of flats and shops, the plans for which are currently under review by
the council, will drastically upset the canal-side area, both aesthetically and environmentally.
As an expert on canals, and an enthusiast of the Bridgeback Canal in particular, I strongly
oppose the nature of the development, as do many of my fellow local residents and canal
users. I should point out that we are not opposed to thoughtful development of this area –
indeed, the buildings to be replaced are themselves dilapidated and something of an eyesore –
but it is our belief that the new development is far too high. In its current state, it cannot fail
to have a harmful affect on a popular local beauty spot, for the following reasons:

- The proposed complex is five storeys, but all the other buildings on the canal banks are
three storeys. This will greatly affect the appearance of the canal-side, and obstruct views of
the canal from the popular picnic area in Springley Park

- The height of the development will also cast shade on the central island of the canal, the
nesting site of numerous water fowl, for much of the day. Such disruption can encourage birds to
find alternative nesting sites, and at the very least would upset the wildlife living on the island.

ALWAYS KEEP A COPY OF YOUR LETTER
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I have consulted with the local residents, and also a canal users’ association, and it is our

belief that the local community will suffer from the effects of this development on the canal

environment. We have sent, as organisations and individuals, over 100 letters to the council

planning office opposing the plans in their current format, and demanding a three-storey limit

to any further development of the area. We also plan to approach the media, who we believe

will support the campaign and rally further public support to our cause.

Additionally, we would be very happy for your personal support in this matter, as the proposed

development is of concern to all area residents. I would love the opportunity to talk further

with you about our concerns, as your personal support would really be appreciated by all of us

involved in this campaign. If you have the time, I would be delighted to take you on a tour of

the canal-side and point out to you the remarkable range of wildlife found there, and how the

development would affect that wildlife and local people.

I will call your office over the next few days to arrange a meeting.

Yours faithfully,

Mr Shane Connors

4
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For further information contact:
Age Action Ireland

30-31 Lower Camden Street

Dublin 2

Tel: (01) 4756989

email: library@ageaction.ie

Web: www.ageaction.ie 
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